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RAG THE SEMIMAR MEANS TO I'S MPMBERS 


‘There could. nat. ers ‘been a better way, it seems to me, to commlete 
the $yracuse University Seminar, than with a Retailers' Day in sew 
York, For after all, of all the people thet we have had the priviloge 
of coming to know in this Seminar, it is the retailer who is closest 
to us and with whom we are in almost daily contact in our work and in 
our personal lives, — 


The retailer, the teacher, the ultimate consumer have a common interest 
in the end product. The retailcr to provide required goods for the 
consumer; the consumer to support the retailor through the purchase and 
utilization of goods; the teacher to interpret and ercate bettor knowledge, 
understanding and appreciation on both sides. 


- In this seminar we have sat around te table together, looked at the 
facts and problems with experts guiding us, and worked togcthor for a 
better understanding of and a solution to the problems, That proccdure, 
as you know, is really what a Seminar is, 


In this Seminar the executives and technical cxperts in the clothing 
industry end retailing, have been the tcachors, ‘“e who usually are 
the teachers were the students, 


~ This is the first time that teachors have had the opportunity to get 
an ovor—all view of the flow of goods from the raw state to the finished 
‘garment made available by the retailer to the consumor, 


Charges often hurled at teachcrs for inefficiency and lack of knowledge 
by people in the business world, show the need of contacts botween 
educational personnel and industrial and retail lcaders, 


Since it is impracticeble and often impossible for individual cducetors 
to gain entrance into many phases of the clothing industry, and to gain 
needed information, Doris ilfyers, essociate profcssor of home cconomics 
in charge of clothing and textiles at Carnogic Institute of Technology, 
has in her work at Carnegie, Tech., brought pcoople from industry and 
_ retailing to her students; and felt it was desirable to bring a group 

of people from industry to teachors ss well as students, in order to 
achiove offcective education in clothing and textiles. | 


irs, Hdna Brandau, Associate professor of applicd arts and cirector 
of merchandising at Syracuse University, who wes teaching at Drexcl 
Institute at the time, had a similer idea and invitcd twenty designers 
‘to come to Drexel for Desiguers Day to work with her students, although 
_ neither iliss Mycrs nor Mrs, Brandau had any idea what was in the mind 
of the other at the time, 
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'. contribution, its problonis, ‘its vossibilitics for col Lege eraduates, 
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aaa a couforonte of-co 
‘Bastorn Rogion: of tho. dame wes hel 
Myers presented her idea. 
_ endorsed it. 


te en “tie direction it ‘aheuen take, . thoy, roalizod thee thore 
much to. ons Hla fron petanen 


to Gon with iiss ee on the project, pen Sie ban were awero oe: th 
academic hurdics and financial obstacles that would have to bo clea : 
and worked unecasingly until they echioved their goals I shall never | 
forget the glow in Miss Myers fece the first night of the | Seninar pi 
we had two ¢xcclicnt-sessions, when she nen ago one land, seid a7 
heavens, she's rolling.” 


> 


In September 1947, Mrs, Besndiaitcs -nd Miss ilyors spont two woeks pounding 
the iiow York pavenents interviewing people in industry and Poke ee 
The result was oe eratifying end RRCOUHRS as 


80 from the Seek net idea of ha ‘ving only 4 nenagal of people, the 
Seminar was developed ¢ and its present proportions of scope actually. 
achieved by habe COO Ea ae itty: j 

"hey were interested | in having a Seminer opine ee in 4 colloge epee a 
university with the possibility of this coveloping into a. graduate — 
- program, sea . ue AIA RES a: ea am 

Since there he ad been an cieosued denand for planned graduate work 
textiles and clothing for interpretation of the clothing industry, its 


Dr, Annic Louise Maclood, Dean 6f the College of Home Sconomics at 
Syracuse University became interested, with the result. that.this 
University geve tho Semina a place in the summer offorings for eradu: 
credit, 


This Scriinar as now planned would cost nore naney than tho Univers: 
‘had available. It was ultimatoly the retailers through the Nat ional 
Roteilor Consuncr. Council who msde the Scninar toads Bei and it wes 
oe their financisl supnort that the plans of such + . Sominar aS 
Miss’ Myers and siahin Brande u had droaned that it could bo. competed. 
It was throug A the rete eee end their association vith the iHeC. R, 

thet this or Rend peace ‘becane iateeceeed end out of that grow a steer 
committed cémposed -of the: eee Miss Ruth #yers,, Director. of th 
XN. CcRy CG, 2) Dry Berry iBarth oy. ts ant Co., Tabric Buyers Mr, Fred Hoosor 
‘ Educetionel Director, JIC,’ Manin Conpany; Dr, Bertram'S, Kaisor,| Ass: 
“to Vicco-Prosident, Allied Stores Corn: * Mr. Goorge Schwartz, Merchand: 
Supervisor, Sears toeduck 2: eet Dr, ks ines siden Assistant: AG 
of Merchandise, VT. Grant CO » 
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ations for the wooks and AS consultant foe oa eeee dee proeran .. 
ete. 


. Dr, Ralph ie Montonne, rote okear of Industrial Research at Syracuse 
_ University, presided at the weck's presentation of technical data 
end wes noderator for the pause session, ; 


| iiss llyors, ane lirs, Srandeu wrote to Miss Beulah I, Coon, Agent for 
Studies and Research in Home Economics in the United Spe Git Peer 
Education, who instigated the original region-1 conferences, and 
esked her opinion of the vent prs, Miss Coon not only erabedee the idea 
but fe ee the invita tion to attend 2 meeting of the Semina 

“She eerved as ght ant in helping the teachers develop guides to 
-performence standards of consumer goods, and in evaluation of the 
Seminer in relation to its implicstion to college teaching. 


Because this was the first meeting of this kind, the co-chairman 
and the steering committee wished to cover the field es completely 
&S possible, 65So, through their efforts sixty-three leaders in 
industry and retailing came to the Univorsity Campus and participated 
in the Seminar; and eighteen or twenty ficld trins were mede possible 
in New York City. 


The program showed fine organization of nstorial snd offered breadth 
and continuity that has crerted a stimulus for further information 
of similar nature, The association with the personnel éf our own 
“group eround the tables in the dining room, and going to and fron 
class, anc in curb sessions in the dormitories, afforded an cypportunity 
tor Couprrisen of Hotes’ on our owns jobs and for clarification of 

ideas relative to subject matter and mcothods of presenting it in 

our cless roons, 


v 


@ho personnel ‘of the. prognon:7s.we $did-weré in nunbdor: around sixty. 


Since the Seminar was limited to fifty people we hed the unique 
situation of more teachers than students.. Included on the program 
were desig eners, executives, buyers, edvertisers, and other leaders 
in retailine; chemists, converters, industrial and retail researchists, 
developers of synthetic fibers, salesmen, economists, directors 
of netional institutes, directors of commercial bureaus of stahdeards, 
market managers, directors of eductional service bureas, color 
coordinators, cost, suit, and dress nenufacturcrs, executive of cloth 
Cilio technical dsta coordinators, consumer relations dircctors, 


' promotion directors, fashion directors, and editors, We wish we 


could name the people, the mills, toe firms and houses represmnted 
but ‘that would take too long, 


In ordor that Bue Seminar should make a widespread contribution 
to educetional progress in the clothing and textile area, it was 
desirod thet terchers representative of *ll regions of the country 
patticipate. ‘Thirty statcs and Hawaii are represented, This 
personnel includes teachers of design. textiles, historic costume, 
construction, draping, pattorn meking, 


oe sy euthors of ‘toxt Hee | 


This is not heen » bunch of toachors," Although we ore one 
one way or anothor teachers cf consumcrs of future consumors, 
a group of women of. verious ages, and gocere ephicrl Teenicee 
diversificd training, background end work, who ere moking . 4 sin 
offort to ae depen? women to be diegiga de oe and offoctivo 


aki ba eT or all of hei vacation thoir. sunnor Fai ap pele 
end in cddition those who came from a dists nec hrd to spend ‘soveral 
hundred dollars from their regulrr salarics, Ina vory fow cascs — 
colleges felt the importance of this program sufficienty to make i 
Tinancially possible for ea representative to attend, and some mad 

adjustment in staff schcdule to enable a teachor to come. Lng 


In this Seninar of four weeks wo have made a concentrated effort! 
to learn the problems and complexities of the producers and man— 
ufacturers, which knowle¢cge will be reflected in the teaching prograns 
in forty-five colleges. He 


The representatives of the business groups héve been able thon at 
ie ave eee with autho SN ae heve been cout os with their te 


It is gratifying to us that industry often in “these weeks manifest e 
the desire to understand sone of the BCE hee Ee objectives and 
problems in training the consuner., 


We Aro sed given a wonderfully clear picture of tho over-all 
cecnonic situation, We have had domonstrations on comparative valuces. 
With the material and outlines furnished us by the speakers and =) 
the matcrial offered to us on roquest, I an sure that better prograns 
in.women's clubs and other greuns in which we participate as well 
as in our classrooms will be mcre neaningful,. | | 


Many of our girls are cager to: gc into the business world after 
college. We have been cager to lesrn in whet way we could improve 
hitich bala sie our ere aes seniors in this Spveaanede: iar 


ats 


We 
been 4 
wi t h 


f , eri 
6. to 1g. to ‘keep abroast of Pe eccnts and ‘noes in ae eto aire 
industry. 


“Me Fool that through the interest, sore ation and participation in 
this Seninar, you: neonle have showlyour respect for the clothing and © 
textiles teacher, This, naturally, increases our faith in our programs 
‘and sends us back to cur work rofreshed anc with increased confidence. 


We have been nade to feel that the producer and retailer desire 
knowledge of the needs cf the ccnsumer so that the effort and expense 
of production anc presentation of goods may be nade toward a gain or 
profit on both sides, Tho meny suggestions for research to invest igato 
consuner knowledge, practices and experiences, in which teachers and 
stucents in colleges and universities may jrticipate have suggested 
others to us also, in carrying these out we would be enabled to make a 
contribution towerd this end, 


We are eager to do our vart in improving relationships between con- 
sumers and retailers, It has been made clear to us that the consumer 
is often at fault in purchese and use of clothing which of course we 
already knew. But the only way that. a consuner can make an intelligent 
purchese and use of an erticle is through knowled¢e cf wmt she’ is 
buying, what to expect of it and how to care for it. Unless sales 
people are able to wish to give information to the customer, unless 
an informative label is on the article or clear cut facts are included 
“ia advertising, how cen & ccnsuncr know that she will receive fair 
value in excknge for her expenditure of money? I an sure all of you 
here want her to have thet fair value, 


Although we must realize that there are scme women who try to take 
unfair advantage of stores in the matter of returns, there ere nany 
wenen who shrink fron: going in with a complaint even when it is entirely 
justifiable lest they bring about an unhavpy relationship or be . 
classified as difficult customers, But unless she does, how can the 
) Yetailer and nanufacturor know whether his procuct is giving satisfaction? 
Women are constantly with groups of ether women in professional, church 
end club work, eround the bridge table, shepping, or chatting over 
the phone’ or over the ‘back fence, Much of their’ telk is of the Little 
things that nake up their lives, They like to sneak with pride about 
their good purchases and they "pul," no punches" in telling about their 
unsatisfectory oncSe . 


While the consumer of today may heave more money than she had curing 
_wertime, she learned much in thoso lean years that make her a more 
-eritice xl and carcful shopper. It is a false conception that she is 
bettor é6ff financially. She is hungry for information and she heeds 
to know where to go and how to procced in order to buy the best of 
available articles sc that she may get the greatest value for hor 
shrunken dollar, Often good and poor values are side by side and can't 
be distinguished through Biss eyes or the Les We know now that 
-we can got buttons that won't melt, belts that won't turn dark or break 


up when cleaned or laundered, linings that won! t ravel out at the scans3 


that children's clothes nay be secured tha t are sized to neasure instead 
of to". AC, and infinite cther inprovencnt se. 


t 
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But whore. to find them and how ‘to denow thom as sughs« ‘Ls: ‘the=prableny 


Ve are hopeful that better labellige is on the way and that labels 
will be kept on the article, at least until it can be purchased, We 
hope that retailers will pass on to produccrs the dissatisfactions 
expressed by consumers, We know that there is much for consumers to 
learn in the use and care of goods, and that is art of our job. We 
fecl that retailers could help, and meny do, by. ‘aiming at educating the 
consumer, working with teachers - so that- the teacher can do a job 
with them, Perhaps some means whereby an interchenge of ideas among 
producers and merchendizers of goods, teachers, and the ultimate con- 
sumer, could be made possible, Is tho wational Consumer Rotailer Council 
tac avenue for this? We.as a group fecl the need of a clearing house. 


The ropeatod offors by the. roprasente ‘tives. of industry and of retailers 
on our program here to send us toaching meterials, and that which wo havo 
been receiving over a period of time, the trend in advertising toward 
informing the consumer of the construction and the fabric end the intended 
usc, the offcors to holy form working committecs composed of teachers and 
members of industry for the solution of problems, 11 assure us of a real 
desire to cooperate, 


We have, of course, gained much factual information, some if it technical 
and related to specific phases of production and distribution some of 
immediate practical application to consumer probloms; some to the over-all 
economic picture; and much that we can apply directly“ tn our teaching. 


More important, however, have been in the intangibles; 1) a greater 
eppreciation and understanding of tho problems connected with the toxtile 
and apparel industrics and of the complexity of these problems due to 
the interdependence of all the factors involved; 2) -2 more acute con= 
sciousness of our rosponsibilitics as consumers and es teachers in 
helping "to make intelligont consumers out of customers"; 3) a respoct 
for the high calibre of. these representatives of business; 4) a realization 
that while the manufacturers and retailer's zeal in perfecting his 
product or operation is based on the profit motives the consumer also 
enefits from it in the loug run, . 

How will we use tho material and expericnecs we have gained at this 
Seninar? First. it will be reflectod in our teaching, It would be 
‘inpossible for us to return to our jobs without reconstructing our plans 
and activitics, ‘le have learned some excellent teaching techniques 
from the well planned and organized prosentations, Some teachers give 
a fussy and fuzzy presentetion of material just as some wear fussy 
clothes and do not make a smart appesrance. Most of our sessions were 
marked by the presentation of just enough material for the time allotted 

and in a clea sua clear, and interesting menner. 


Second ples exper icnees will be reflected in rescarch throughout the 
country of oe end use of clothing. ue 

Chis first Sominar is. only the beginning, Miss Myers and Mrs, Brandau 
heve pioneered in bridgingthe gp between the clothing incustry end 
retailers, and-cducaticonsl institutions. Jiuch of, our work is based on 
science and art and research as ours is, Why shouldn't business and 
educetion go hand in hand? : 
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ee for leas Curae i pres Coaerceanatee 
n ‘the continuing | flow of epodes 
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ae oe One ee ibe sg) aly Macleod and the 


\ ed us and: put us on their roll, and to the roteilers, 
el the others who ne. ‘de the Seminar possible, We have hed a wonderful 


We hope that cach of you will at some time be able to visit us in. our. 
verious loca nlitices. over the country, And as sone of you mare seid to 
us “If there is. enything we can do to. help, just call.on us," We. now 
ane that to WOO 


nS 


